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Statistics

You can‘t afford to ignore...

If you look at some broader statistics that define a company’s financial
value, you can identify evidence-based data that defines the value of
user experience. Looking at user experience broadly—across companies
and industries—is starting to get traction as a way of mathematically
calculating financial results that derive from user experience.
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Companies that put user
experience at the core of
their business and product

__ strategy garner high
‘@ customer loyalty.
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to be part of something extraordinary.
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